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| was employed by VB as a contractor in

L i :
2012, and was then appointed their senior IS .
Central Institute of Technology

designer. Within this role | placed a major
focus on delivering quality services to each Completion:
and every one of our clients. This position 2014

(@)

PRE-PRESS

PACKAGING

helped develop my skills and abilities. Most
importantly gave me the opportunity to
discover what it takes to work asa graphic

designer in an advertising agency. Institute:

Central Institute of Technology

Completion:

2013
DC Marshall is my own business in which

| manage my own clients, design projects,

Including the accounting and bookkeeping.

This business opportunity has been

successful in gaining loyal clients, who are Institute:

satisfied and refer my business to others. Central Institute of Technology
Completion:
2012

After completing my apprenticeship with

Action Graphics, the firm re-branded itself

in 2009 to PatriART. Soon after | became Institute:

senior designer and leader of a small Central Institute of Technology

design/print team. Duration:

2006-2009

In 2008 | was employed as a Digital Photo
Editor which involved editing and preparing
photos for presentation. This was a key role
within the company and required a high level
of responsibility concentration and reliability.

Immediately after graduating high
school in 2005 | successfully gained an

apprenticeship in Graphic Pre-Press.

This was a valuable learning experience
that would build a strong foundation to
my future career as a designer.

DAVID C
MARSHALL

| began my career in Graphic Pre-Press as an
apprentice in 2006. Upon completion of my
apprenticeship | continued to work in the print
and design industry for several years before
returning to study. After many years of pre-press
experience | gained specific skills that acted as a
solid foundation to further my design knowledge.
From this | set out to advance my qualifications as
a Graphic Designer and artist at Central Institute
of Technology.

Whilst studying at Central | have also continued
working fulltime as a senior graphic designer at an
award winning advertising agency. This has given
me an enormous insight and great experience
working on large projects. These include retall
marketing, estate development, branding and
developing creative advertising material for State
& Federal Government Departments.

With the comprehensive skills | have developed,
industry experience and passion for graphic
design my goal is to expand my design studio
into something that allows me to expand my
creativity further.

| also love my music, photography, videography,
puilding projects and jumping on my skateboard
searching for the next adrenaline rush.



PROJECT 01

EQUAL
OPPORTUNITY
COMMISSION

The Equal Opportunity Commission (EOC)

A e
design competition required students to Ve .
create an entirely new brand design for the Eq u a | O p po r‘l‘u n |‘l'y
organisation. They also invited students to Commission

create an awareness poster on a specific
subject of their choice.

From the beginning of the project my goal was
to give the government organisation a fresh,
unigue and dynamic look.

| tried to capture the values and attitudes of

the EOC within the branding. The logo is a
perfect example of this, it incorporates different
size abstract figures to represent the various

age groups within society. Using a wide range

of colours helps reflect the diversity of our
multicultural society we live in. Lastly the abstract
figures overlapping is used to symbolise how
people of all walks of life will cross paths and

e £qual Opportunity

Commission

Equal Gppdr*ﬁnity
interact in some way or another. Clﬂmmln aF

ltems Produced

+ Logo Design

+ Stationery Set

« Pull-Up Banner

+ Awareness Poster

+ 4 Additional Posters

Equal Opportunity
Commission

FINALIST

_Equal Op'partun‘ity

_Cammission

¢

Equal Ob‘p;ortunity

Commission

» Equal Opportunity

Commission

Equal Opportunity
Commission

Equal O|E>|:.)ortunity

Commission
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LOVE IS LOVE
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PROJECT 02

THE FRINGE
WORLD

This project was given to the student body
as a concept assignment. This assignment
challenged us to include in our design an
element within the branding that reflects the
wide range of art forms that are involved with
the event. Some of these arts forms include
the circus, cabaret, comedy, music, dance,
theatre, film and visual arts.

All of
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PROJECT 03

PATRICIA
GILES CENTRE

This client brief was given to the students with
the challenge to develop a branding concept
for an important organisation. The Patricia
Giles Centre is a female based charity that
offers refuge to women and children that are
victims of domestic violence.

Heading into this project | really wanted to

do something extra special that would inspire
someone and hopefully give people the courage
to seek help. As there was very little direction
given, | looked for inspiration from an artwork
donated to the organisation by a female that had
successfully gone through the organisation.

From this mosaic art piece, | developed on the
idea that flowers are able to represent beauty
(internally and externally), growth, strength,
perseverance and nurturing. This is reflected

in the headlines on all the marketing material
Additionally the sketch like drawing of the
flowers is used to give the idea that all people
have the chance to make a positive difference
within their own life. The watercolour background
is used to reinforce the artistic angle that inspired
this concept. Also this symbolises people need
nurturing just as plants need water.

ltems Produced

+ Logo Design

« Stationery Set

+ Presentation Folder
« Pull-Up Banner

+ Awareness Sticker

+ 4 Awareness Posters
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Speak up and help stop Domestic violence, /... /.
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PROJECT 04

SWITCH
HOMES

SWITCH

SWITCH

MNeed a double insulated,
sound proof music room? .

SWITCH MNo problem _4'_ m

FEEL AT HOME

In July 2013 Switch Homes decided it was
time to update their dated branding to better
reflect their luxury homes in a modern style.

Within a small creative team we decided to E W I I ( : I I
drop the rubix cube like concept as the design J
5 FEEL AT HOME
appeared dated and clunky. Instead we aimed to
produce a logo and branding that was modern,

minimal and reflected the client's high end
custom homes.

By using a light san serif typeface with plenty of

distance between letters helped created a sense S W I T < H S \I,I""UH | T F ]—| i il _ . .

of space to hint what to expect from our client's FEEL AT HOME
products. When mixed with minimally designed

marketing material and large vibrant product itchhomes.nat.au

images the homes become the main feature
of the design with minimal distractions

ltems Displayed:

Logo Design

Stationery Set _:| l"-,"""."ll | [ L |_|

Website Design

SWITCH

2 x Press Adverts L Does Teddy need

his own room?
MNo problem

Display Home Brochure S W | < |_|

FEEL AT HOME

3 x Display Home Signs

These items along with TV commercials
and online marketing helped dramatically
increase Switch Homes sales

WINNING
PITCH

SWITCH

FEEL AT HOME

switchhomes. nat
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PROJECT OS5

BRANDING
A NEW BANK

uBank

The brief was simple. To develop branding for e o LT et
a bank that was targeted for customers from
the age of 15 to 30. Also this project had a
large written element that included detailed
research and profiling the target audience.

It also included copyright, legal requirements

and product testing.

uBank

IT'S ALL ABOUT YOU

However this was far from simple, the age range

is quite significant as this demographic range are
still trying to figure out who they are, let alone
what bank is better than the next

uBank

IT'S ALL ABOUT YOuUu

Every bank in the world is designed and run
for the best interests of the investors and
shareholders. This bank is setup to benefit the
customers, as they become an investor/owner

uBank

of a small percentage of the company.

uBank

Throughout the branding | included hints and IT'S ALL ABOUT YOU

suggestions regarding the commitment the

bank has to helping the younger generation.

Some of these hints are the fun company name,

@Mﬂ[&@ U)]| UBARNIK

simple tagline and including photos of youth
throughout all the marketing materiel. Lastly
the targeted press adverts are used to aim at

a wide range of specific areas youth are usually

interested in

uBank

T I IRL T

ltems Produced
+ Logo Design

+ Stationery Set

« Employee Uniform

« Website Design

Banlk

AATE ALy AR UT You

uBank

IT'S ALL ABOUT YOU

+ Signage + Interior Styling With complirments

« Transport Vehicle (to be used
by employees and customers)

+  Additional Promotional Iltem

+ 4 x Press Adverts / Posters




uBank

R B e

uBank

ITS ALL ABOUT YOU

HOW CANWE HELPF YOUT

SERVICE

IT'S ALL
ABOUT YOU
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KEYCHAIN FOR NEW CUSTOMERS

F our many

s as an advertisement for




uDance

Want to party hard and go to
mih'ﬁlu-fﬂ'ﬁl'iﬁm‘?
Mo matter what your planning for
5 S

Call or text 1800 U BANK

| 1 P a :
UDanK.com.qau L\':IJ uBank

ulTravel

Planning to explore the workd
and lsarn abour other culfures?

No matter whot your planning for
the future. we con haip get there
weith our taitor mode services.

Cuir products are dessgned
and aimed to ta baniftyow

Coll or text 1800 U BANK

| | "“.“ [ [ | | "“.“ [ [
UDaNnK.com.au ks i UupDankK.com.au ik i

ubank.com.qau

ﬁ'“ = - L, “‘ﬂ-.‘t -
No matter what your planning for
the future. wa can help get there

with our toilor mode services.
Cur products are desigred
and oimed te to beniftyou
Call or text 1800 L BANK

~ .
utdank
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PROJECT 06

HOLLY
RANSOM
—ENTERPRISES

Holly Ransom Enterprises is an Australian
company providing consults and coaching to
multinational firms and individuals. In early
2013 they decided to seek out the skills of the
Graphic Design students and have them pitch
their branding concepts.

My plan was to develop a brand based on the
notes taken from our live brief. Two quotes
stood out from all the rest, one was their motto
‘Be in, be real, be bold" the other was “Different
way of thinking”. These two guotes were the
starting block of the concept stage and lead to
developing a visual identity based around the
idea of thought bubbles and creative ideas.

For a unique marketing collateral I designed an
endless business card in which you open the
folded calling card several times until the item
folds inside out until you are back to the start
Ihis was to represent the never-ending
possibilities of the business.

ltems Produced

+ Logo Design

+ Stationery Set

» Unigue Marketing Collateral

+ Website Design

COMPETITION
WINNER

Y 4
Y

RANSOM

RANSOM

ENTERPRISES

iy

ENTERPRISES




OTHER PROJECTS

REAL
CLIENTS

Here is an example of real life work completed for

o
FLYING SCOTSMAN

BAR & RESTAURANT

client projects that | have been involved with over
the | i i time.

PERFORMANCE

WA'S PREMIER

AMERICAN VEHICLE DEALERSHIP

SALES-SERVICE-PARTS
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KINGS OF THE KITCHEN

MAGNETIZE
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LEGAL

Leaders in Law

strike

DRILLING
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D&M PROFESSIONAL CARPENTRY
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POSTER DESIGNS

1. DYING TO GIVE BIRTH

O Create the

the unthinkable. It's an

5. COFFIN
Have yo
Mmanac

7. BELIEVE WHAT YOU’RE TOLD

Looking back at the old “We Want Yo

DYING 10O GIVE BIRTH
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Start putting your life back together

{ Coffin o _

T E IF

DIS/CONNECTED

21.03.2015
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OTHER PROJECTS

PHOTO
REALISTIC
DRAWING

We were given the task to create a photo
realistic drawing in Adobe Illustrator.
Given the properties of vector drawings
this was no easy job.

[ was currently reading Steve Job's
biography by Walter Isaacson when first
given this project. So you could say | was
a little inspired to take on such as task.

Once completed the project took
over 60 hours to create and was
constructed purely of vector objects.
The file contained 37458 separate
objects and 380491 points

ADDED TO
CENTRAL’S ART
COLLECTION

TEXTURE
DRAWING

One of our first illustration projects was

to create a pen drawing using a range of
texture techniques. The brief also required
the drawing to consist of objects that were
of similar shape and form.

Before this project | had very little experience
with drawing such detailed illustrations with
technical pens, and to make things even
more challenging | chose to base my objects
that were spiral in shape.

When | started to develop the layout |
wanted to achieve a sense of motion
through drawing. Almost like a group of
objects were morphing together while
spinning around like a twister.

Learning such illustration techniques proved
valuable later on when used in other design
projects and is something I'm always trying
to improve on



FORD
GALAXIE
S50O0XL

The final illustration project given to us was to
draw, paint or carve a vintage vehicle. It may
be a car, boat or plane the choice was ours.
As was to the choice of the medium.

5C that wou S
card. Even though at first | was relucta
per board drawing | accepted the challenge

Ihis project gave me the confidence to further m
illustration skills and not rely so heavenly on

computer-based drawings

t also gave me a very sore hand
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